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Seeking work at a firm? Check its FB
Virality of social media allows for job advertisements to spread quickly online,
garnering applications through stoked engagements with fans and followers.
feature article
By Adrian Lim
WITH their cost efficiency and potential to engage a targeted audience, socialmedia networks such as Facebook are fast becoming viable platforms for
employers to seek out candidates for job vacancies.
One such company to jump on the bandwagon is W Singapore Sentosa Cove
Hotel, which has used Facebook and Twitter...
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Ministry targets more women to join manpower sector by 2015
Malaysia - The Women, Family and Community Development ministry has targeted an increase in participation
of women in the manpower sector by the end of the 10th Malaysia Plan in 2015.
Women Development director general Datin Munirah Abdullah Bajanuddin said women currently constituted
46.1 per cent of the manpower sector in Malaysia and the ministry has targeted the participation to be
increased to 55 per cent by 2015.
Observing that women are mainly grounded at clerical levels, she said the country’s progress had also
empowered more women with greater capability and the qualification to participate in policy making.

Stark global disparity found in work-life balance
Worldwide – At 7 of 18 vacation days taken, Japan joins South Korea (7 of 10 days) as the most vacation-deprived nations, according to the 2013
Vacation Deprivation study by Expedia.com, a travel company.
Thais take 8 of 11, while Malaysians take 14 of 17 and Americans 10 of 14.
Both Asians and Americans treat vacations as a luxury rather than a right.
The French lead the world in vacationing, taking all 30 possible days available to them, nonetheless leaving 90% of employed French adults
“feeling vacation deprived”.
“Rested employees are more productive employees, so taking regular vacations may well help the company more than failing to do so,” said John
Morrey, VP and GM, Expedia.com.

Traffic jams most common excuse
India – Traffic jam is the most widely used reason for late attendance and smoking is perceived to be the most
common way to de-stress at work in India, this according to a survey by messaging platform, Nimbuzz.
The Employee Productivity Index 2013 has revealed that 54% of employees listed traffic jam as the primary
reason for coming late to work. However, traffic delays did not impact employee productivity since 76% of
them balance it out by putting an average of eight or more work hours every day.
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to publicise a recruitment drive and tapped on LinkedIn to source for talents.
The hotel’s director of human resources (HR), Ms Eileen Ang, said social media helps the firm reach out to a network of followers, who are
already familiar with its brand and are likely to be avid supporters.
This “definitely leads to a more positive attraction and retention of talents”, Ms Ang added.
A single tweet or Facebook update can also reach out to thousands of people, and this same message can be shared repeatedly, she said.
The message can also be tailored to suit the company’s brand, and it can be sent out at any time of the day.
In April last year, a two-day talent audition attracted 800 job applicants, thanks in part to the strong publicity drive on social media such
as Facebook and Twitter, as well as newspaper advertisements.
A group-level recruitment drive involving other Singapore properties under Starwood Hotels and Resorts was also held on March 6
this year.
The one-day event attracted close to 300 applicants – the bulk of
whom were graduating tertiary students – and it was publicised only
through Facebook.
Mr Josh Goh, the assistant director of corporate services at HR
consultancy The GMP Group, said social-media recruitment can be
cost efficient, especially if the employer has an established corporate
brand and a strong social-media-network base.
“Employers may even attract passive job seekers, which will
significantly enlarge their talent pool,” Mr Goh added.
Social-media functions – like the hashtag, which allows users to filter
and streamline their search for content – also give employers the
advantage of reaching out to a more targeted audience, he noted.
However, using social media for recruitment also poses its own set of
challenges.
Mr Goh said employers should not expect “overnight success” when they incorporate social media into their recruitment strategies.
This is because a “conscious and continual” effort is needed to build up the company’s presence and following on a social-media platform.
Ms Ang said the virality of social media means job advertisements can spread quickly online, resulting in applications coming in fast and
furious, requiring the HR department to react quickly.
But in the hospitality industry, where competition for talents is stiff, it is necessary to “exercise creativity” to ensure continuity in the
company’s talent pipeline, she said.
Social media becomes a platform to build relationships with people, and can attract talented candidates that are passionate about the
brand, Ms Ang added.
Mr Goh said: “While traditional media is used intermittently as and when there are vacancies to fill, talent attraction has to be a continual
process in order to be effective.
“Employers have to stoke engagement with fans and followers so that, when the opportunity arises, it is easier to garner applications, as
there is already an established connection.”

This article first appeared in My Paper on 10 December 2013.
Source: My Paper © Singapore Press Holdings Limited. Reproduced with permission.
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